
The BLUE Ocean Film Festival and Ocean Conservation Summit Takes Place in Monaco,
November 6-9, 2015. This signature international film festival takes place within the

prestigious Oceanographic Museum of Monaco and attracts industry leaders in science,
filmmaking, photography, and ocean exploration.

Click Here For Publicity Materials Available

Click Here For Media Credentials

Join BLUE on FACEBOOK

Follow BLUE on TWITTER

PLEASE USE THE HASHTAG #BOFF2015

The Press department is able to aid you in setting up interviews with Festival executives,
operations personnel, filmmakers, talent, etc. Please use the contacts below to set-up pre-

festival interviews, on site interviews and post-festival interviews. We will do our best to
accommodate all requests.

Press Contacts:

BLUE Ocean Film Festival Headquarters, 
St. Petersburg, Florida 
info@blueoceanfilmfestival.org 
Tel: +1 727 388 6682 (USA)  
 
BLUE Ocean Film Festival, Monaco: 
Casmira Verkade 
cverkade@cosmopolitan-events.com      
Tel: 00 377 93 50 76 40 (Monaco)

Prince Albert II of Monaco Foundation
Isabelle Peters
ipeters@fpa2.mc

Oceanographic Museum of Monaco
Laetitia Pierrat
mailto:i.pierrat@oceano.org

Playbook Public Relations
Sally Dee
sdee@playbookpublicrelations.com

Playbook Public Relations
Sarah Lesch
sarah@playbookpublicrelations.com
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FOR IMMEDIATE RELEASE- 
PRESS RELEASE OCTOBER 26, 2015

Sarah Lesch | Playbook Public Relations 
sarah@playbookpublicrelations.com 

813-727-4077

BLUE Ocean Film Festival & Conservation Summit 
 Monaco November 7-9, 2015

BLUE is  an  international  non-profit  organization  that  uses  the  power  of  film,  visual  arts,
entertainment,  and  science  to  inspire ocean stewardship  around  the  world.  The  annual
Festival  has  become  the  premier  film  fest  for  scientists,  filmmakers,  explorers,  artists,
government leaders, celebrities and ocean enterprises, providing a springboard for individual
empowerment  and  policy  action  to  help  save  Earth’s  blue  life  support  system,  the  71%
percent of the planet’s surface that is ocean.
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Founded in 2009, BLUE has become internationally renowned for its unique ability to inspire
public passion for ocean conservation and spark important discussions among world leaders
in ocean science, conservation and exploration. It has since become a major international
platform for professional development among industry leaders, students, artists, and marine
enthusiasts.  Advanced ocean technologies are  showcased in  concert  with  inspiring  films,
celebrity appearances, and an amazing and diverse collection of other related venues. 

Monaco has become the second BLUE site after a signed partnership with the Prince Albert II
Foundation and the Oceanographic Museum of Monaco.  “This festival uses the power of
films,  photography,  entertainment  and  science  to  learn,  advance  and  initiate  a  durable
management of our oceans throughout the world. To arouse consciousness in favor of a
more concrete protection of the environment, our best tools are those that win hearts and
mark our spirits,” said HSH Prince Albert.

The Partnership and Choice of Monaco for the site of BLUE2015

The Principality of Monaco was chosen as the site for the BLUE Ocean Film Festival because
of their long-standing history of ocean stewardship and conservation. The nation has one of
the highest concentrations of marine science in the world. The Principality is also a champion
in sustainability, with environmental statutes protecting 20% of the nation’s land area, and two
protected marine areas. The festival is a strategic partnership with:
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Prince Albert II of Monaco Foundation

In June 2006, HSH Prince Albert II of Monaco decided to establish his Foundation to address
our planet's alarming environmental situation. The Prince Albert II  of Monaco Fondation is
dedicated to the protection of the environment and the promotion of sustainable development
on a global scale. The Foundation supports initiatives of public and private organizations, in
the fields of research and studies, technological innovation and socially-aware practices. The
Foundation supports projects in three main geographical zones : the Mediterranean basin,
Polars régions, and least developed countries. The Foundation focuses its efforts on three
main  areas :  climat  change  and  renewable  énergies,  biodiversity,  and  manage  water
resources and combat desertification.
See more at: www.fpa2.com

Oceanographic Museum of Monaco

Built  on the side of the mythical  Rock of Monaco, the Oceanographic Museum has been
watching  over  the  oceans  for  over  a  century.  Founded  by  the  Prince  Albert  I,  great
grandfather of H.S.H. Prince Albert II, it was designed as a Palace entirely dedicated to Art
and Science. 

Since its inauguration on 29 March 1910 and with more than 6,000 m2 open to the public, this
Temple of the Sea has positioned itself as an international point of reference. 

From the aquariums to the collections of Natural History, including the Shark Lagoon and the
Turtle’s Island situated on the panoramic terrace, the Museum offers to visitors a unique
learning experience to know, love and protect the oceans. This beautiful site, pictured below,
hosts the BLUE Ocean Film Festival in 2015.   Learn more at : www.oceano.mc
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Event Details:

 Festival Dates are November 7-9, 2015.

 Blue's Legacy Award will be given to Prince Albert II of Monaco at the 2015 film 
festival. Past Legacy Award winners include Oscar-winning filmmaker and 
humanitarian James Cameron and the legendary Captain Don Walsh. 

 BLUE 2015 will focus on global ocean issues, including the ocean’s role in climate 
change, international attention will be drawn to Monaco’s commitment to environmental
sustainability and ocean conservation as ocean leaders and filmmakers convene on its
shores three weeks prior to COP21 in Paris November 30 - December 11 to put 
forward solutions. 

 This year there are six categories in the competition: televised broadcasts, children's 
shows, best new filmmakers, films with the subject: “ocean”, best short film and best 
student film. 

 The filmmakers from “Racing to Extinction”, which premiered early this year in the U.S. 
at the Sundance Film Festival, will be attending. They are best known for their film, 
“The Cove” which received widespread praise including an Academy Award.

 Will take place before Conference of UN Climate Change, COP21, the sustainability 
forum in Paris (http://www.cop21paris.org/)

 BLUE 2015 honors the world's finest ocean films, brings together the world's esteemed
leaders and ocean luminaries, presents the world's most comprehensive underwater 
film professionals, and showcases stewardship for the ocean 

 Day Passes are available here. Each Day Pass includes: Access to all of the BLUE 
Monaco 2015 Film Competition Finalist screenings, Access to panel discussions, 
industry workshops and lunch presentations

 BLUE On Tour has presented educational outreach events to thousands of people in 
China, Mexico, Australia, New Zealand, and through partnership with the United 
Nations.

          Watch Video From Last Year's Event
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More information:

For more information about attendance, media coverage or sponsorships, visit: 
http://www.blueoceanfilmfestival.org

About Blue

The BLUE Ocean Film Festival & Conservation Summit (BLUE) was created because of our
fundamental  belief  that  good  films  can  help  impact  important  social  issues.  We strongly
believe the opportunity to use engaging films and media to inspire ocean advocacy has never
been more important or relevant.

Jeremy Irons with Blue Ocean Film Festival Founder, Debbie Kinder, St. Petersburg 2014.
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PRESS RELEASE: BLUE Legacy Award

FOR IMMEDIATE RELEASE 
October 26, 2015

Sarah Lesch, Playbook Public Relations
sarah@playbookpublicrelations.com

813-727-4077

Award-Winning Photographers Use Images to Save The Ocean
With Their New Organization, SeaLegacy

Monaco,  November  6,  2015  -  As  our  planet’s  oceans  become ever  more  threatened  by

overfishing, industrialization, and climate change, SeaLegacy—a collective of the worlds best

marine/conservation  photographers,  filmmakers,  scientists,  and  social  media—race  to

galvanize  attention  and  drive  change.  Cristina  Mittermeier  and  Paul  Nicklen  are

photographers who have traveled the world documenting the beauty and suffering of our seas

and the life within them. Together, they will lead the organization.

Cristina Mittermeier, Executive Director of SeaLegacy, and Paul Nicklen, a renowned National

Geographic photographer and co-founder of the group, are making the official announcement

of their new organization, SeaLegacy, in Monaco at the opening of the BLUE Ocean Film

Festival  & Conservation  Summit.  The BLUE Ocean Film Festival  & Ocean Summit  is  an

international film festival that draws scientists, filmmakers, explorers, and activists from all

over the world with film screenings and keynote speakers that highlight the value of our seas.

The event will take place at the Monaco Oceanographic Museum under the auspices of HRH,

Prince Albert of Monaco. 

The launching event of SeaLegacy, sponsored by Canadian philanthropist Taylor Thomson,

includes the opening of a stunning photography exhibition entitled “The Thin Blue Line” that

showcases the work of SeaLegacy. 
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“Organizations dedicated to marine conservation have lots of valuable data but often lack the

communications skills and visual assets to engage the media, governments, and the public at

large,” says Cristina Mittermeier, who also founded the prestigious International League of

Conservation  Photographers.  “By  making  high-quality  visual  materials  available  to

organizations so that they can energize their campaigns, we will be more successful.”

With 90% of the big fish in the ocean already gone, half of the coral reefs on the planet dead,

and almost the entire ice cover in the Arctic completely gone in the summer months, our

oceans are in need of a captivating "voice" that can convey the imperative to protect it. 

“Enoughness” Morondava, Madagascar -The Vezo people are a semi-nomadic coastal people that
make a living off the marine and coastal resources of southwestern Madagascar. Although they lack
much in terms of material possessions, the bounty of the sea provides enough food to maintain their
existence. For most of us, eating fish is commonplace, however, for one billion of the poorest people
in the world, it is their only source of protein. This is yet another important reason to work towards
healthy oceans.

SeaLegacy’s collective of gifted storytellers is poised to energize conservation campaigns by

partnering with science-based organizations that are working towards the protection of the

ocean.
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“The world needs to wake up to the dire situation facing our oceans and all its creatures,”

says photojournalist Paul Nicklen, who has produced over 20 stories for National Geographic

Magazine. “Through a team of the most skilled photographers and filmmakers in the world,

we will make sure the general public, and especially politicians, are aware of the urgent need

to act swiftly and boldly if we want to maintain the ecological integrity of our oceans."

Many  examples  of  how  effective  visual  communications  can  achieve  significant  results

already exist. From the photograph of a small boat confronting a Japanese whaling ship that

incited the birth of  the modern environmental  movement,  to the public outcry against the

slaughter  of  dolphins,  whales,  and  sharks,  communications  are  a  key  component  of  all

environmental  campaigns.  With  its  ability  to  capture  powerful  images  of  nature  in  all  its

brilliance,  SeaLegacy  is  poised  to  become  an  important  organization  in  the  on-going

stewardship of the ocean. 

The launch of SeaLegacy is positioned three weeks prior to COP21 in Paris, November 30 to

December 11,  2015,  where  international  leaders will  meet  to discuss solutions to climate

change and sustainability.

CLICK HERE to learn more!

About SeaLegacy's founders

Cristina Mittermeier  is a Mexican marine biologist  who specializes in  conservation issues

surrounding fisheries and aquaculture. She has been a writer and a photographer for the past

15 years, and is a Sony Artisan of Imagery—one of only 7 photographers in the world chosen

to represent SONY®. Her work centers on the intimate intersection between humans and the

ocean, and the fragile balance between human well-being and healthy marine ecosystems.

She  was  recently  recognized  as  one  of  the  world’s  top  40  most  influential  outdoor

photographers,  and  is  the  recipient  of  the  2011  Nature’s  Best/Smithsonian  Conservation

Photographer of the Year Award and the North American Nature Photographer’s Association

2010 Mission Award.

Paul  Nicklen  is  a  Canadian  marine  biologist  with  a  specialty  in  polar  bears  and  Arctic

ecosystems. He has been working for National Geographic Magazine for 16 years. His work

focuses on the delicate relationship between healthy ecosystems and marine wildlife, and he

prefers working in polar environments. He was recently named one of the World’s top 40 Most

Influential Outdoor Photographers by BBC Magazine. Paul has received over 30 prestigious

international awards, including 14 BBC Wildlife Awards (Veolia Environment Wildlife Awards),

5  World  Press  Photo  Awards,  several  awards  from  Pictures  of  the  Year  International,

Communication Arts, and Nature's Best Magazine, and numerous other recognitions for his
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work as a photojournalist and a conservationist. Paul is the 2012 winner of the BBC/Veolia

Wildlife  Photographer  of  the  Year  Award,  the  first-ever  winner  of  the  Natural  Resources

Defense Council  (NRDC) BioGems Visionary Award winner,  and also the recipient  of  the

2012 First Prize for nature from the World Press Photo, the most prestigious recognition a

photojournalist can receive. 

"Tragic Beauty" Nordaustlandet Ice Cap, Svalbard, Norway - As it melts, the Nordaustlandet ice cap
gushes high volumes of water into the Barents Sea. Ninety-eight percent of glaciers in the northern
hemisphere are receding. The effects of climate change are already a reality in the Arctic, which could
be completely free of sea ice during the summer months in the next 10 to 20 years.
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"Liquid Curtain" Andfjorden, Norway - An eager humpback whale flicks its tail across the water’s 
surface as it dives down into a ball of herring. Humpback whales were hunted to the verge of 
extinction, but years of protection have allowed their populations to rebound significantly. The 
introduction of oil exploration in Norwegian waters could not only affect the humpbacks but every 
other living marine organism in this high productivity area.

SeaLegacy Social Media Channels

SeaLegacy Instagram
www.instagram.com/sea_legacy

SeaLegacy Facebook
www.facebook.com/sealegacy

SeaLegacy Twitter
www.twitter.com/sealegacy1

SeaLegacy Vimeo
www.vimeo.com/sealegacy

For high-quality, high-resolution photos and more from the photo collection, “The Thin
Blue Line,” please contact SeaLegacy at: http://www.sealegacy.org/.
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BLUE Monaco Event Schedule

Up-to-Date Schedule Updates at 

http://www.blueoceanfilmfestival.org/event-schedule/

FRIDAY – 6 NOV 2015

9:00-9:30 Shuttles Depart to Oceanographic Museum 

9:30 Doors Open (Oceanographic Museum) 

10:00-12:00 Film Block 1 (Oceanographic Museum)

 Win-Win (4 min)

 To Dive. To Breathe. To Play is Life (5 min)

 Making A Difference (3 min)

 Lionfish Plague (6 min)

 Shark & Lion (7 min)

 Humpback Whales (40 min) 

12:00-13:30 “In Conversation With” Luncheon (Oceanographic Museum)

13:30-16:00 Film Block 2 (Oceanographic Museum)

 Antarctic SeaScience Expedition (8 min)

 Le Piege Blanc (Ice Trap) (110 min)

16:30-18:30 Film Block 3 (Oceanographic Museum)

 Fragile Legacy (30 min)

 The Plastic Gyre (28 min)

 Invisible Ocean: Plankton and Plastic (9 min)
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 La Boheme: A Portrait of Today’s Oceans in Peril (6 min)

 Q&A with Mara Haseltine

 Champagne Toast 

19:00-19:30 Invited Press Briefing (Oceanographic Museum) 

19:30-22:00 SeaLegacy VIP Reception  (Oceanographic Museum)

22:00-22:30 Shuttles Depart Museum 

22:00-23:30 Industry Meet & Greet (Novotel) 

SATURDAY – 7 NOV 2015

8:00-9:00 The Morning Dive: Industry Networking Breakfast (Novotel)

9:00-9:30 Shuttles Depart to Oceanographic Museum

9:30 Doors Open (Oceanographic Museum) 

9:30-11:00 Film Block (Novotel)

 5 Meters Diving with Sharks (53 min)

 Living the Stoke 2 Fiji (39 min)

10:00-12:00 Film Block (Oceanographic Museum)

 The Edge (5 min)

 Beneath Paradise (12 min)

 Pilot, Whale (28 min)

 Sink or Swim, Learning the Crawl in the Maldives (53 min)

 Q&A with Filmmakers 

11:30-13:00 Film Block (Novotel)

 Changing Seas – Galapagos (30 min)

 Killer Whales – Fins of Change (53 min)

12:30-13:30 In Conversation with Luncheon (Oceanographic Museum)

13:30-15:00 Film Block (Oceanographic Museum)

 Ocean Stories: Greg Stone (30 min)
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 Two Miles Deep (27 min)

 Dark Side of the Ocean (43 min)

 Q&A with Filmmaker 

13:30-15:00 Film Block (Novotel)

 TBD

15:00-16:00 Keynote Speech by Oliver Steed & Exploration Panel 

15:30-17:00 Film Block (Novotel)

 TBD

18:00-21:30 VIP Patron Reception - Legacy Award Presentation (Oceanographic Museum)

21:30-22:00 Shuttles Depart Museum

22:00-23:30 Industry Networking (Novotel)

SUNDAY – 8 NOV 2015

8:00-9:00 The Morning Dive: Networking Breakfast (Novotel)

9:00-9:30 Shuttles Depart to Oceanographic Museum

9:30 Doors Open (Oceanographic Museum) 

10:00-11:30 Film Block (Oceanographic Museum)

 Beneath Wallace’s Line (20 min)

 The Penguin Counters (67 min) 

 Plastic Free Island (30 min)

11:30-12:30 Panel: Pam, Dianna, Laury Tillman, Surfrider Q&A

12:30-13:30 In Conversation with Luncheon (Oceanographic Museum) 

13:30-15:30 Film Block (Oceanographic Museum)

 Octopus Season in Chagos (5 min)

 Coral Gardening (30 min)

 Angel Azul (72 min)

 Artist Q&A

14



15:30-16:30 Panel: Healthy Reefs – Healthy Oceans (Oceanographic Museum)

19:00-20:30 Film Block (Oceanographic Museum)

 Voice (7 min)

 Racing Extinction (94 min)

20:30-21:30 Panel

22:00-23:30 Industry Networking (Novotel)

MONDAY – 9 NOV 2015

8:00-9:00 The Morning Dive: Networking Breakfast (Novotel)

9:00-9:30 Shuttles Depart to Oceanographic Museum

9:30 Doors Open

10:00-12:00 Film Block (Oceanographic Museum)

 How Whales Change Climate (4 min)

 Water Bros: Underwater Highways (25 min)

 Antarctic Edge 70 Degrees South (72 min)

12:30-13:30 In Conversation with Luncheon (Oceanographic Museum)

13:30-15:30 Film Block (Oceanographic Museum)

 Thin Ice: The Inside Story of Climate Science (57 min) 

15:30-16:30 Keynote: President Anote Tong

18:00-19:00 Finalist Filmmaker Pre-Awards Reception (Oceanographic Museum)

19:00-21:00 BLUE Carpet Awards (Oceanographic Museum) 

21:30-24:00 BLUE Carpet Gala (Novotel)
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BLUE Monaco VIP & Keynote Speakers

HSH Prince Albert II Reigning monarch of the Principality of Monaco 

Jenifer Austin Project Manager; Google

Jon Bowermaster Award-‐Winning Filmmaker/Environmental Advocate 

Sergey Brin Co-‐ Founder Google

Mark Brownlow Executive Producer BBC

Robert Calcagno CEO & Director of the Oceanographic Museum of Monaco 

Antidia Citores Surfrider Europe; Head of Lobbying and EU Policy

Dianna Cohen Foundation Plastic Pollution Coalition

Anisa Costa President, Tiffany & Co. Foundation

Celine Cousteau Award Winning Filmmaker/ Environmental Advocate 

Sylvia Earle Marine Scientist/ Ocean Advocate / Nat Geo Explorer

H.E. Bernard Fautrier VP and CEO Prince Albert II of Monaco Foundation 

Pierre Frolla Free diving champion / Learn to Swim Advocate

Mara Haseltine Glass Artist/Marine Biologist

Rob Holloway Executive Producer, Discovery Channel International 

James Honeyborne Executive Producer BBC

Prince Aga Khan Aga Khan Foundation Environmental Programs 

Alan Jamieson Deep Ocean Explorer, Author of HADAL

Dan Laffoley IUCN Representative / Marine Protected Areas 

Pam Longobardi Anti-Plastic Pollution Advocate/ Artist

Carl Lundin IUCN Representative/ Director Marine Programs
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BLUE Monaco VIP & Keynote Speakers (Continued)

Alban Michon Filmmaker/Explorer

Cristina Mittermeier Sea Legacy Co-Founder/ Photographer 

Asha Motwani Maker Fund India

Paul Nicklen Sea Legacy Co-Founder/National Geographic Photographer

Dieter Paulmann Okeanos Foundation

Tom Peschak Professional Photographer

Louie Psihoyos Academy Award Winning Filmmaker/ Environmental Advocate 

Kelly Rutherford Actress/ Environmental Advocate

Mark Ruffalo Actor / Environmental Advocate (TBD)

Shari Sant-‐Plummer Pres. Code Blue Fund/Exec Producer Mission Blue

Eric Schmidt Former Google CEO/CO-‐Founder the Schmidt Family Foundation 

Oliver Steeds Nekton

Greg Stone Sr. VP Conservation International

Laury Thilleman TV Personality / Miss France 2011 / Surfrider Ambassador

H.E. President Anote Tong Président, Island of Kiribati 

Romain Troublé Tara Expeditions

Eleonora Vallone President Acqua Film Festival

Chris Welsh Ocean Explorer / Environmental Advocate

Mark Wild Filmmaker/ former BBC Executive Producer

17



Frequently Asked Questions

What is the dress code for day and evening events?

For daytime events and screenings, the suggested dress code for attendees is 
business casual. Evening events will be formal attire. 

What is the best way to get from venue to venue?

There will be shuttles transporting attendees between the Novotel Hotel and the 
Oceanographic Museum at designated times before and after specific 
screenings and events. Please revert to the Event Schedule for more details 
and times. 

What do I need to bring with me?

Please bring your personal identification, a camera, Euros etc. 

Where do I pick up my pass or single event ticket?

Passes and tickets will be available for pick-up at the Oceanographic Museum.

What do I do if I lose my pass?

Please contact a BLUE staff person as soon as possible so they can issue you a
new pass or ticket. 
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